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About Garsington Opera
Located in the stunning Chiltern hills on the Getty family estate, Garsington
Opera is a prestigious summer festival with a fast-growing international
reputation. With performances in June and July we produce four productions
each year, in partnership with our two resident orchestras The English Concert
and Philharmonia. Garsington is now building its own Arts Hub studios to provide
state of the art rehearsal space, production workshops, café, offices and a home
for its acclaimed community programme and world-class Young Artists scheme.
This is an exciting time to join an innovative and growing company.
The Administration Office is currently located in Great Milton, Oxfordshire, and
will move to the Arts Hub at Wormsley in Summer 2023. Our office hours are
9.30 - 5.30, Monday–Friday except during the opera season when evenings and
weekends are included well as occasional events in Oxford and London.
GO Mission
•

To enrich the lives of our audiences and participants by producing operas
which are theatrically compelling and of exceptional musical standard.

•

To encourage and expand knowledge and appreciation of opera through
performance and exciting life-long participatory projects with a dynamic,
inclusive, outreach programme in the community, for all ages and abilities from
diverse backgrounds.

•

To discover, encourage and nurture the best young performing talent,
particularly from the UK, providing an outstanding programme of development
for young professional singers.

•

To broaden our audience through appropriate use of digital media.

•

To grow our national and international reputation.
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About the Role
Garsington Opera is looking for an exceptional leader to join as Director of
Communications, Marketing & External Relations which also encompasses
responsibility for overseeing the activity within our new Arts Hub, opening
Summer 2023. The successful candidate will be innovative and dynamic and will
play a key role within the Senior Management Team at a transformational time of
expansion for the Company.
The Arts Hub is a transformational project for Garsington Opera providing a
year-round purpose-built facility to enable Garsington to bring all its activity
together on site at Wormsley. It will provide the facilities for GO to grow and
to fulfil its mission. Construction started in autumn 2021 and is expected to
complete in July 2023. To date we have raised £10 million of a £12.4 million
target. It will house three large rehearsal studios, coaching rooms, offices and
props and costume workshops.
The venue will enable GO to:
• Develop its innovative digital work to expand audiences and directly to involve
groups in challenging regions across the world.
•

Develop training opportunities for technical staff, opening career pathways in
the opera industry.

•

Establish a network to generate appropriate external rentals from recordings,
rehearsals, filming, streaming etc..

•

Become more accessible and encourage a more diverse community to be
involved in opera.

•

Become more sustainable.
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Job Specification
This is a multifaceted strategic role, working with the Executive Director, Artistic
Director and Senor Management Team to develop and deliver the Communications
strategy for Garsington Opera and to meet the strategic and financial goals for the
Arts Hub.
The DCM&ER will have an overview of the strategic importance of the activities
taking place in the Arts Hub, balancing its use by GO for rehearsal, L&P and Young
Artists programmes with the need to generate income from appropriate external
rentals. The annual revenue requirement from hires is c. £400k, to cover the annual
running costs, the majority of which we envisage will be from recordings, rehearsals
and filming.
Communications
•

Develop GO’s communication strategy and its implementation, to engage with
external and internal supporters, partners, Press, online audiences and the
company through both digital and printed media.

•

Oversee all GO’s Press and PR, in collaboration with GO’s freelance Consultant.

•

Ensure the smooth running of the department in a fast-paced and stimulating
environment. Direct report: Communications & Marketing Manager. Oversee
appointment of appropriate staff in liaison with ED with one additional full time
and one seasonal appointment envisaged.

•

Oversee the production of a new website with additional functionality as Arts
Hub bookings come on stream.

•

Oversee the production of GO’s annual festival Programme book, in
collaboration with the freelance team of Editor, Designer and Coordinator.
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•

Work closely with Director of Development and Box Office and Membership
team to produce an annual schedule of communications to ensure all
messaging is aligned with GO Members and supporters.

•

Develop digital and media strategies in collaboration with SMT colleagues.

•

Oversee production of live recordings from the Festival and ensure other
opportunities for capture and release are maximized. In recent years GO has
produced one full length film which has been streamed on OperaVision. Our
L&P programme includes innovative, live, digital interaction with international
groups. The opening of the Arts Hub brings further opportunities to develop
GO’s digital presence and the relationships with digital partners and outlets.

•

Develop relations with BBC TV and Radio and other broadcasting partners for
further dissemination of our work.

•

Learning and Participation: work alongside the Creative Director of L&P
to encourage the development, publicity and communication of GO’s L&P
Programme and activities within the Arts Hub. Digital innovation will be an
essential part of this.

Marketing
•

Oversee the marketing of the festival and other events to GO Members (85%
of tickets) and be responsible for marketing the remaining tickets to gain a
wider audience base.

•

Responsible for marketing all aspects of GO’s work to increase GO’s profile.

•

Oversee the marketing of the Arts Hub.
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External Relations
•

Oversee and develop the long, medium and short term plans for external
activities within the Arts Hub, balancing the needs of the summer festival
for rehearsal space, members events, L&P and Young Artists, with the
requirement to raise income from external hires, working closely with the ED,
AD and SMT.

•

Engage with external partners in the region and beyond to establish and
enhance GO’s presence in the area as a major contributor to culture and the
economy, with opportunities for year-round engagement at the Arts Hub.

•

Research, identify and secure suitable external hires of the Arts Hub with
responsibility to attain the required income to meet budget.

•

Ensure the smooth running of the Arts Hub schedule of activity and assist the
ED/SMT to build an appropriate team to do so.

•

Oversee the Arts Hub booking schedule, with the Arts Hub Manager, liaising
closely with the Director of Operations at Wormsley to ensure continuing good
relations with Wormsley Estate.
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How to Apply
The closing date for applications is midday on Wednesday 12 October and
should be sent to Penny Gilbert at admin@garsingtonopera.org.
CVs should include:
• Details of relevant achievements and experience as well as educational and
professional qualifications
• Contact details including day and evening telephone/mobile numbers
Your covering letter should:
• Be no longer than one page
• Summarise why you are interested in this post
• Highlight your relevant experience matching the criteria outlined in the Job
Specification on page 5
• Detail your notice period (if any)
Successful applicants will be contacted and invited for interview.
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Terms of Employment
Renumeration: £70,000+ per annum negotiable depending on experience
Tenure: Full time
Contract: Permanent
Reports to: Executive Director
Start Date: November/December 2022
Holiday: 20 days per year plus 4 days for the annual Christmas shutdown plus
statutory bank holidays
Pension: Garsington Opera operates a NEST workplace pension scheme
Probationary period: Probationary period of six months. Notice during
probationary period of one month and three months’ notice thereafter
Office hours: 9.30am – 5.30pm at Garsington Opera’s Great Milton Office, The
Old Garage, The Green, Great Milton, Oxfordshire, OX44 7NP
Flexible working: The Director of Communications, Marketing & External
Relations will be expected to spend some days each week in the office but can
work a hybrid home/office pattern if desired
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Garsington Opera
The Old Garage, The Green,
Great Milton, Oxford, OX44 7NP
01865 361201
admin@garsingtonopera.org
www.garsingtonopera.org

